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Course Syllabus Overview (SEC)

Tourism and Entrepreneurship

Module 1: Introduction to Tourism [10 hrs.]

Concepts of tourism, tourist, Forms of tourism — domestic tourism, outbound tourism and inbound
tourism; Types of tourism: Eco-tourism, Village Tourism, Sustainable Tourism, Medical Tourism,
Cultural Tourism, Adventure Tourism, Religious/Pilgrimage Tourism, Cultural/Heritage Tourism,
Culinary Tourism, Sports Tourism, Mountain Tourism, Dessert Tourism, and Beach Tourism.

Tourism’s positive and negative impact: Socio-cultural, economic, and environmental impact.

Module 2: Tourism Organisations [10 hrs.]

Tourist Organisations: National Tourist Organisation (NTO), functions of NTO, Indian Association
of Tour Operators (IATO), Travel Agents Association of India (TAAI); State Tourism Organisations
(STO): Role of STO in promoting tourism in the States of India, International Tourism
Organisations: International Union of Official Travel Organisation (IUOTO), United Nations World
Tourism Organisation (UNWTO); Role of Travel Agencies in Tourism, Functions of a Travel
Agency, Travel Organisations: Travel Agent Association of India (TAAI)

Module 3: Tourism Entrepreneurship [10 hrs.]

Importance of entrepreneurship in tourism, Factors influencing entrepreneurship, Characteristics of
entrepreneurship; Contributions of entrepreneur in development; Entrepreneurship in Tourism and
Hospitality Industry: Event Management - Scope of Event Management five Cs of events - Key steps
to successful events - Emerging areas of entrepreneurship in the tourism sector; Finance and
entrepreneurship: source of capital — commercial banks, financial corporations’ other sources of

financial assistance - District Industries Centre.

Module 4: Tourism Resources in West Bengal [15 hrs.]

Role of West Bengal Tourism Development Corporation (WBTDC) in developing tourism in West
Bengal. Important tourism sites in West Bengal: Kolkata, Sunderban, Gangasagar, Digha,
Mukutmanipur, Santiniketan, Mayapur, Bishnupur, Murshidabad, Malda, Hills of Darjeeling &
Kalimpong, Dooars of Jalpaiguri & Alipurduar, and Cooch Behar.
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Module 1: Introduction to Tourism

THBIAT NI (Defination of Tourism): LB o6 (IRNF— N [F6T ITACIF I (A
SATHAF ANEI AT I (AT I I FAT, (TN Fo S0 4@ fqamwa, Frgr, fofwssm,

§H{T F1o, TINT T FFS @19, [FF @ FFSNIT ININ T AT FAT 97|
Sfema g foa wea
(UNWTO) ST R— “Tourism

comprises the activities of
persons travelling to and
staying in places outside their
usual environment for not
more than one consecutive
year for leisure, business and

other purposes.” 13, Aod
E AT FEAFAT (TN :
T 93 FRET PN TAIF Oy f(@d el @ IRE T390 F@E| *=Aoa 936 AHIS,
TRAfeF 8 TRFFoTF FTLFH, I1 MIE g T, Moy, WFe 8 @ 77 7 fow @1 e
VYA 3N 7T, IR 97 O I TAR— JOIAT© 5T, AEN, A0 3 T, f&FEm 3 746
AT R Fra Foga e 338 g a3z aft 32 weEe Sifvem Ssw|

THOET FyTa EFRY: TX6d a0 TR FHTNW; TX6F TIend NI FE A, 6F
SAETLTF IS I 2 a1; oo (T=F 41 2F; A6 [ewar 8 sifsesel fofes; =G aF1Es

s FEa o 3@ |

TOET SAWE: TaE FFT FA©
336 SFFYf TIWE FA@R—  THOF
(Tourist), B SUFHT (Attractions),
af33za [/II (Transport), SIS
(Accommodation) 8 TXGe AfI®EAT (Tourism
Services)l G Iyfad [Regg 936 SFgef
g, I Ifafes S, Fee AHT6q 3
TREMSF TRAFE STyl SRS Ao FE
NoF AFFFAT 8 (GFN2 TFAITAF N 6w
A6 (TCTH SHIES T4 TMSIH 20® M|
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TBrea W& (Definition of Tourist): *X6F T (12 T5fe fT g T T 9
(A& IS (FIE] IF THAFSNT IH FEA| 92 INF THIAA 38 FB1F @ fFF a7 3% 7
FH W HET ITCEF ST W@ T
fa@me, e, fofFss, sy F15 37 T53 7,
@ fefel (1R A (FIET ST IS I&
NEFF A BB TCF TIF AT TS|
SfeET 7 *Aoa T3 (UNWTO) IE™®
@, 6T TEI 1R WA I FerIET e
38 HBT T3 FEF| IX1R, (FS I (FIEAT
T E AT 38 TBT o FO, ©F ©F
TGF AT I WHATHL (Visitor) I 37| 6F
od [TTR (FUlR| TA6FE oA A
bIffe I 950 TGP FEH TF—Tgd T 3 AARCT F67 Ao 2o; FAT AeET
ST @RE; (A6, IHIE, SRS, NF 3o AHE FITF FES I T X6 T
T FHfSte ST BN A
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6T T (Forms of Tourism)
AR 5 ToT00 (FRAT— T 3N 05, TSI A1 8 AfeAfod TR fefere T (¥
©IE (AT 341 27| 98 CIfafReTsT a3(6 (q0eTR TXow Af{Fae, ifs faxfme ¢ or=ftafes [RueE
TNy SNe8 SR | TG T foal’ T TEN—

1. Domestic Tourism
2. Outbound Tourism
3. Inbound Tourism

. Sre13atT TXGw (Domestic Tourism): T (FIEAT (WO FISHF [H@T (MCTF (SYEEF ST
MR 9F T (Y@ A A S0 FES

9T AT TRT T IEE, O
OIF Ao THGT IO W] AW |
ST NI c R ni e c M- 2T DOMESTIC
7fB% 9% (A SrEsfe| A% TG (VOTH [ e e ,TOURlS_M
TR PFT I FE AT TN AGT - g e et T
(0T e 8 TFfeF T &7 fHee
FE|

Y & 570=ls

@My OEE gyE @Ry 3 ae
JEdes g sfery Fa© 2 &, TeNG 8 fovF a@ew (@R a3 FMed ¥F6
QARSI F 2F; AN 7ACF (0T O, WFfo 3 IR T AT (A@2 A TS
AP FVRTHTRT 3 TPEJHFS o AT | 9% TACEF Sw0TH JET AR [{FEwe 3 e e, 4913
o I3, gy 8 PfSF a6 a7 IS 3 TNSF Ta 6 FAF e Il | (17
od Ao 3 ARF [0F (AF3 TeTe SFFY, F17+ A6 AT T 3 Fu Frag Taza
T51¥, Tgd FHRAMET A (B FE@, (0H TR TNA6F ST THT T© T2TS]
FE AT STeIT X 8 (PN I F@| SURAT: AF5 SFGIT I AXTI T FES SR

aft a5 et HAoEg SuRa|

2. RSN KB (Outbound Tourism): RS sAGT (Outbound Tourism) IET AN F HTE
G (FAME P (T AT ol (T (= Tl (0T 37 FEA| 9 (F@ TG AP
e wIfems Fa00 27 AR AT, FoNT 8 FEbeTNE [{Afow Ipifas afF31 =1y Faw©
2| IMEF AT @@E 4 HIRE, 6F ORI, o 8 AREF WG W@ (@8I A7
QEARTFSIE (AT T I3 FA© 2| IR AEEF I STHSEF NET TA@ AP
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T 3 fAE, TTIH 8 NEHAE TR, TF© OGAH] 8 AT 7, THw BfFHT 8 Irn™aT
SRS A RSN N 6 7|

9% *fCEE 2earsF P 2 aff AeEe L op
SIRNIICES we;r“— T @ JO,
<18IG'J51\‘) \‘NI\‘)@G\‘)I Nofq P AR jl%\‘olbﬂﬂh
=8 fFge @ et fAfesw e
AeES WO (TN T A
ABEeF ToFES @GTENE W O |
T(dfed fF (@ IR TH6a F50671
AT, T AT GO {0 qar & | —_—
TT T@ A (0T 5 A awrey At S [T
ST HA-SIE (@ Afowiore Fate M@ 93% Aol IR T (M0 Sl TG 2
(@[S6F TOF (HeI® M|

SURAT: SIIOF (FIET AIEF I TACET ST ARG I FEA, THIAF AFST JSIHP
ST TSI (FIEAT (2 (e I SHHF 56 1 FHTETT (FEA (V0T S TN TF—aNT
(a2 B ISR =BT (Outbound Tourism) TR RReTE [F@E® 23|

3. astre B (Inbound Tourism): JAMSTHT FHGT T(® (FATT JNF (AT @A A151HF
IR STHCTS AT (FAT (0T A& FEA| A6 9F6 (079 ely Srog 8P Gl 5373, FIHA
ate fAERT T46% At (M7 I I FEA, T HE Q@A 4] AFe 2T A3 TelT XA
A& 2F| S TACEE T
/T 3 TN TIIF O3 [
SERORE

AR Y@ T @ "G s
H(G 932 ABENeF N AT T
I OHE W, T (0 AREF
(AT SN RIS AT
W@Wﬁﬂtww@ﬁmemmwﬁm mﬁcﬁm‘@ﬂmﬂ fefe s
3 STEES (AT = AT &N 3 AEHE IHT| SURIATTI, (F1@] [T 6 I e1Fe,
FREAT, (1T 1 TTHT =37 FEA, O (6 M A 9P 27| T AfoF 3 WIS
% (Y@ A G FEAE JaT AT Jia, FHRIA 8, IIFICN SFIT IR AIH6F
o 3 (RS J(ato S ST T FE|
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SURAT: YSANZH 9304 63 M ST SR (7@ I, SINEF (FE] A5fEF I0

(T MSH ASMET AT 30T FEF, SPAfAF aFod 6F I AawE TEcFe 3
ST I Afqwfa FET VI FIEF (] TS I RIS BfFIHT 8 SFAES (77 fAe
JF—Aa2 5T (Fa2 AT K6 (Inbound Tourism)-9F SHIRAT|

T TGS (Domestic Tourism), IS KB (Outbound Tourism) 9J3

sTHE BT (Inbound Tourism) AR fATaFeT
3w C'*T%’J’ ’I’t@ﬁ'(Domestic) aﬁﬁ’l’ﬁﬂ'wutbound) @Tﬂ'ﬂﬁ'ﬁﬁ?{(lnbound)
Toed
St (0T fore 11 (0T forey i IEGREIRIFES
CRIGERETY (CTE ASTEF (TCTE IRE T (4 (0T
NG 3 fesT TS (72 ATTF ATNF
INT I [CREIBGER G QARSI (JT O 5o @
(MO TSTBAT AAAGF e o1 0T 5T T
Sftafos Te1T NG Sy [CI@RER ARIIER
- STeIT 23 3 AkFfed | ARSfoF Afowsel 3 AR | ARSoF T 8 Girmy
ERCE ) ERIE] Bl
., ] (e Tq% 3 G
CTIBFT | TR I 8 FAT o & SIS tof -
CLEEL (CTH SIS T3l forsy (w7 (oS AT s | Rl o (90T S

Types of Tourism

1. Eco-Tourism (WT-ET%’GW’)

- 2 AR @ A0 (O F5 (T TACFAT NFhod AAECT Z9 A
f&Fe (1% AAECTE (@11 B FE 711 93 “=ACEH F7 S BY f[wmey 77, 772 75, SiFtaicay
A3 A SAETSIF SIIALTAT TFF FAT| 2]-BIFOC I T APod T TIg A een
FRRE FA1 7T, O BIIATS FEH3 9P W0 TA©15T FAC© ME | b THTHT *=AC@ o1 (157!
T, IR NTFT 3 NGodeF 3577 [6fs FE TE 3971 956 (GFH2 *od 57731

ET-RPFET 8343 8 ABghn: frgan i Frae 8 siferafae sGE ST ST 731, I Sars
AT IAAF 6 (F0E TF| 9% AT GBI FAF Tely S bo-I7 TP FPT-RI ST HTHeT
AT 2@ 3| O AR 3 B [FCTesa1 A MES (T G SHI@H SGT N 5P
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RAFT FAT TF(H| O 3@ -RI TS NETE 4577 AF6 6d THfo b7 FAT 27, (FAE STIF 3
SRFF APHET 5100 M|

FT-RIEASET F ST TF-REAS0E FHT ST 2 AFfed AET 8 SEfcay s
FATI A7 AP aft FNT TET A-TEREF SHIE T2Te] FE| AF-RIHGEI N TR
Seste P9 @ S[EIST N, B
Ol I ] NFfeF FHOH 85
Afsfae fAEadiael FAF| 98 NG
TP N ARET ool I :
2%, 1 AECRW o3fs a9 sl g
Sf ] A FE|

WW@-Pfeer @R 3@
RS I 8w (@Ey 2
ARERCE 8T I TSF (Tl A%
TOE e RAF REFE A
(M3 2T, e APfoF ST 7
| AT FAT SFSCEF AHT IRATZT AF AR B0 Ff 8 D@ T F41 J| 3FT-
DRSE 1370 AIFPIENS AAETRHI 27, TG 1 F19 0T tofF 369, CNAea I37F
BNl @RS NHETS (R 7 ATFF NG 30, (XA AFfes o 3 Faaftay @l
(TNT— ST 1T ST, T STSTFR, TAF, TRNG AT, TA-AAT 3 eS| A5F AT -
TITEoT SIS ST BT SFACER PN AT Tl SIS (ST 2|

FF-pFeeE A e Terw: |
@RS AfHECTE 37K " T |
TSIT (HE| AT T T TIFH,
I TH AR AFF TGH
G2 TRE ffee 741 IW 5@ -
3T AFFIAT AT ARPE @
pfRees AfREeE $fe Fe |
O} AP HeF FMIN AT}
FOE (o7 ST FHT ToTg S|
afafes  For3: e
AT Ao N @I a©
AT I RS, PTG, I [{F IR T AT Fa© TE | HE TR 8 75 AN
A ST Tove 2| a3 SO Twfe THw J1CT N2Fel FE A3 T S GFTR &
@I NAISF 3 ARFfoF 1T IF-HFEeT T gl 8 ez Rawer sy o
T FE| SHCFAT FANT T SFe1a], fe-Afe 8 wfea wor 77 fbe = °@ Afofve
AfaRTFIFa 2 Tgfod 376 o0 M| ©R X -RIFEE TP STAN IS JRT e
EIQIRE
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2. Village Tourism (ST 7XG)

STSTeT TG (Village Tourism) ET AX A6 =G 99730 (FAM FACFIT ST ITFI F7T T
TEE AFFeF @, TS, EreTgfe, 2oz 8 W4T HTTYTAT 595F FE| A3
TCEF FT ST (FIT @A a7, TAR TFARTE RFfo RFFT AR AT @ TS 3
af(afes TaFe fafee Fa1 ST @ THCFAT TRET @FERT (FF GF@ (@ F2O-5J
SiaaaE sfowe! e FE|

STt STHBE @Ry T THEET Ao @FEs TN A6 3Ffe 3 Ffofasa| e sy
fREaRe (RIGER FEI0 @RFCE T T FES HI70 2| AEFAT AT AEE T2 FEF AR
AT TINT, T3, N 8 TAE
o IE | A3 SRGE T
SIS ST SRsrzel rtfam,
1 At GFHR @R AF
syl FO AHTe FE| TR
T TNHEFTe FAST o,
TS I, dateaqe! S JT
PROTIET SIRFCT 5 S| 57T [
FFE  THFAT FAIE
SR, SRS A (WA,
TR G-I & (W] A%
(TS W F 1o SO ST e | a3 m@(ﬁmﬁwﬁwm fSeaTa S [T ST | ST
CEF M AR ATFTF AR SIS qG 1 a6 FAT To[a SiFonr Sxe 3@, TFfo
TRAH TRFOT FE IR TACHOH G g SSeeld ST B FE@| 452 W7 A6 (CFNR @
23 FFF Jod RE @ 27|

IRt oI FAAfeF Fe1a: N Toa TRt AFif6te SEIEST FJIwT | TAo@T
TE XFCH, IR MRS, ATz, AT FTIAR 8 TG [FT Ty FR3 5% 271 97 B
ST SvsIer S o T 933 WEWS J1CT H2FO] FE@ | ARG] TR AT Faes A6 FAFA

Sf ] A FE|

AIfSF 8 AREF6F To13: TR T T s Wgho 8 Ployy Ao 2| T CHE
S FNT T O (FS 7, Foy, e 8 TN Agaeld 8F% e BF @ °F
Sfefie FMfARMIIFT I NFfod TFITST 78 I3ITF IAPTH] AF | ©R TNS ST FS J1T

ToTe 3FT |

AfIETsTe Te1F: T X6 MEFTe @RI @S NOF AT 7 NFE AF@T 897
(AMSATES TSTF (FT® A | IANofe A PR TH TIN, SeTFel 1 APhod T 377 517

% 2@ | 1R AR "ACE AT RIFT TS FOFONS A FAT SO |
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3. Sustainable Tourism (P& /GF2 7o)

Fsfs e sfBa (Sustainable Tourism) TET A9 9F HF@H TX6d [T I TONA “X6FGH GIRAT T
FAR AP SfIRTS THT TEHA 3 JEATNF FfSTT 97 FF 610 27| 93 T sfwhes
THI, TANFSF AT 92 AHE@T T TFr—a3 o6 P TN 37 (W3 2J|

FrfsTa Tfows S37fS 8 Aol Ifelie
8 AfTIFG THOET B A TG AIET
T, NFTeD T F, TN T FfoF ATHT
AR AAIEE ST (W] (WF| 9% STHISENT
ST e S»w9 S FF1e Brundtland
Report-1 (5358 SHIEH LT O &1 77, I7
TITeIe o (F@3 TS FAT 2F| 97 B
oM TEET aFen g 8F% e FE|

fifeTa sfSws auma 35 HfoTe =fta
ﬁr@wmaw%ﬁwmem TG,
SRS Fw, mwmﬁww\wqe ijcff%ivrarcrwm ﬁaﬁw mftaﬁavsrﬁr eRic]
TEER A TLERT A 3 FANIA fAFew FA1 2| goiFe, AN 3 TrRFfed T, FNE T
YEF AEFIF, TFo 3 PO T FAT WIFASTT FHCET T S 2T A6 263 Fer"
FIOTEAT AR (FASIBF TSTT FAET| AT T NFfod MHET 3 SECa AT FAT 2T, T T
TfAfoF Tad e FA1 IW 9T THRE-TRI6F JNEN FTH FJ7 F| 952 o7 IO TN
SEH T351f2e F1 2|

Frfsfe oz @feyn FfST sRoEa Tave @REy 26 aft JREeE 877 39 517 7 F@1 9
G A foTFer FAT 27, AR AHT IITFPIN TIZF FAT 27 AT FTIFABE G TIF T3HIR® FAT
2| FAT TS NHF A=A 3 Ol NwR SR T@ge I (GF92 @ 936 g 0|

oM o NFfoF aaFT, Pfe™F 8 ARG I, T JAPT 9T TAFAT TP FHFTSNG T@TT
FAT T 92 N AT Hod SHIGF WY @516 TS AT (EIA) FAT 27 a3 Qe sfeaan
STl F] 27|

FfefarftEs aftafes Ferm: KT T T[Ty WAfeE & F@ A T T@{E
FHTCIE ST (0T 972 TG AMFF 9F T T FAT IFI (F IF| A7 HE W TN T 9%
AP (T 0T

TfeE 8 Tgfos Terq: FfeT T TG wgfe 8 ey aHe T2Fel | Aod@a TG
(AT FAEH TR SG 3P 972 TS =6 o T ©F 93 G TRFoF IMARIFHT AT
3579 fA0TH 8% (M3 2T

AAETTS Fo1F: FfSTNT REE NN TFOF AT THT FAT | TG I AT 5FS FAT2F, ST
3 &g TR fTTFT ST 2 972 S0y TTHl f&Fo SEHST (@387 2| 97 B AfHG@HTe SIFSN
ERIRRI G

10| Page



4. Medical Tourism (fSf&SsT 7xBw)

T qEF I Gk A% 34

(@ S I q 9F (T (W@
eT fofEss ey Hod FEA, O
ol s HfFsw a1 fBfessn sfod
a AEPe | e 93 e
o fTEe  oow  SaEd W
TomlI FEE W 9T CTREE

Sae (WISl (W@ I2 A TFe (vISfAE AW ORI (Fu 8ffe  ed
FAEq B3y oo 78 e RS SHe (s ST (wisfie FW
AqE ST ARG S 93 §EEE FhE STRT FE| JoAmm S [Ny
fBfEss o ©Fe 136 SAAeH SHI FET AN WA T SHAGT IrHeE]
8 fofEss TR d e AEES e F W RS [eT Im (W@ @ AeE

fof@sH, @B oy, @7 @EPE, 992 SIEFeIEE 9 93 (W7 SIme| 93 AN
BE12 A ‘SIAed TTHT IOWE NE Afefke Fa1 70 FET 3 T=60 @07
SIsTe WA P TAGRME AT 45 ToRT 992 (qF T 30 (@ 40 TORT IrY oI OT
ST FE| (BFR TR AT T, BOs, ffd, Swm, wfanEm, S,
(SN FAS[O], 952 JAR SHEF ooy Fa=q BfET 746 (1 fa5fiie F=T
Sfeld Ty BEEs BESH “Whd [ Saagel e IEE;

o AYVS, OEEE 32 AT BFRT (Fu offe Fge @FEenT TeE a9
TETE AR 19 WS T @FFerk: {ReE Sae isfEs (@
AFA ISP, CEP) BfFT Frm O FEET WG AFFET  oFT
SEEA|
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. folms, JaEeE @FFern TeEal 952 apfal RES oW 9 I9e

NEdE OR AT (0@ 339 @F b BfEsNE o9 S, emg el

WFE (FE SGASH AT WG W Al TS (CTH ToWNE [Afeq T

(AF SAGMG ARAGE Je AH6S ST BfFs MFE da@e AREET T

EELERE

o PoIme, fBfFST WFE A9E ¥F6l AFEA W@ W& (FW TIe ANEH

SEfEE TN [IF FAT |

5. Cultural Tourism (:%fS fefes 7xoa)

T THOEA P OF TAEA Ty 93 T (M@ 0 I 76 IEF o ©f TrFfod

sfoa i afEfee| amE o |
Jga TEA fAfew wrgfes @&fEy
e e el wugfe,
SHAl, AWeM, WAte, 3 Jeredl

ot e e @E a3 N

@A R T e Ry

fzsfie fiE =@ T&:

PfeTarR 7=, FRel® IE, foTE, AT IIER;

F1sTe] (SHNIR0H, e ©aa);

A5, o, I, A, T39S, AqoT:

TS 432 ) (T, CTIES, T IF);

e (N6, tifta, ABIeE);

S A WIXe] I, N%F, Toal;

TEfeT FHFH (S39T, TP SR, AGE TGPH,); I3
4T T39S, SrEET Ienful

ot
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SIIedEI AFloe THoa:
ey ASIE SMed WrFes &I @AM I T §F J2 (@eoEA TFed
[SFMT 3G 22 (07 [UEE 9Ee ey TRFee v IF Tam @3F (@ -
AT (W@ 92 IO AT IE| BEE TN AL [N MFeF Lo
sEaaf fbaEaT;

TE (T (FTS7E);

OIS ARISHT (Sagam);
EERE I LIICERICIE

GISRIRe (SaFAT);

T[T =T (SIFHAT);

21 AT (FHA6S);
SIS 3 REEE 93 (FE(F), 971
TR A (SIRATG) T87]|
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6. Adventure Tourism (ST THB5)

SHTCO P Bifsonl J1 PNTRF o 2 6 Fas a9a I3 AT (T 6]
F T (F@ AN WA [{fe7 AR FIEErT SRTsReE Iy T{ed e
oo PARMNE oEs f[fey BT

" ot

T [FIRAT a9 P I
(@ S IS Heli-Skiing,
AMAE  Paragliding,  AA@CE
White Water Rafting, SlFaPIel-
[@R"E  GITTEF  Scuba Diving,
f®™d Mountain  Biking, 432 , 3 - S "/‘ -
(FAEE  Windsurfing Fo1Iml 92 TARM® sfoa@E e §fF <@l o
(T@ BT FAT W, Tz IRF PIRMNS TX6d (Hard Adventure Tourism) 132
AT TW TABH (Soft Adventure Tourism)| fa 4% ‘iﬁ‘ SEICE] ‘i:yﬂiﬁﬁ‘ TGe
T SR ST 2,

139 Y:NTEf& BT (Hard Adventure Tourism)

ST EARBIE AE JFT W@ oo @ 9 aff yFE [mEs) 9% HEEd
THE TPF 7¥e] 1T ISWEH AFET Wl 93 HEEA CTHE AGEE AT
SFeT ANE A @ (HE YIRS AT || 93 HFEH pARME  ed

FHFET ET G0 93 3 90 SERT, 39 FRE:, 92T FEME:, GfEF, a9 IR
GRfe: 3|

T T:ﬂ'l'fﬁ? STBH (Soft Adventure Tourism)
TANY G GEE JFF A@ geAarEeend I 93 AT I FUmAs) 92

FATASf (FFFerE (TTMIE RS A RS W 93 §9ES THEES e

HEE TEEE | PP RN HeEE Uaay A3 a9 [Tseas a9 3

i, B2 At SIS AT 992 92 WS ARH A3 FES THBE AT FFA|



JEMF:, FNEF, @R, B, WE:, @em 5o, FeE, TiE, %49
Oifes, 3%, @Efé:, 332 Wk 2o 9@« [FI-Far 93 8§56 {oed
EERICY

7. Religious/Pilgrimage Tourism (H’ﬁﬁ/@m s "I”ﬁ;?f)

ST e e ST AfawiEa afmm 31 e 91 TfeTrena shema 4l
TR AR g SEEE S
S | SEE BE AR (@S ;
5IAe JET) T e bRl &NiT g
Tod W (TE e 2 oo BE ,

FEAI 22 5E a4l = EE,
RIED, A1, 972 ACTIAN 992 A8 Siate WaeE @ afawia Fay o) 92 v AW
TGI8 ToAINS AT SINFEItE Im YT I¥a AW @ mEght o sfafes|
IASTTI3 ©TAe AR, TEIAL, (FAEaN g, @A Sa a3 aend T 9%
ferre ORI 92 SR sHbEE 9% Gl St A SEY FA1 =,

o  TUNE] 2TE SrYTE FAT;

o Fooe| I3 41, AT A F41, 132 T© TFH FAL:

o ISR AT SRS sHfEar oo Fa; a3

o % 4N APE FETFAT 9F2 S FAT Ten

PRASHAD Scheme: 59Ga 95§ 2014-15 AIE %ﬁmﬁ@mﬂﬁlﬁlﬁﬁww
“National Mission on Pilgnmage FRejuvenation and Spirifual Augmentation Drive
(PRASAD)” BF] @9, 31 PRASAD Scheme 7 FfA6E | TaTGE0T 2059 W 22
(samEiea A9, I7 F PRASAD fem, @1 9f#9@« @ “National Mission on Pilgrimage
Rejuvenation and Spiritual Heritage Augmentation Drive (PRASHAD)” =141 =¥ 23 fE=fe
iy foEs afowens Wqn 2AF e 99T sEe IG erImsFE fFErT o=
TS EAEE BTd 6 [orTh S|

age



8. Heritage Tourism (?fSzr e 7%6w)

@Ees  pfssw T 2ferE
Ao SRTIRAPE] AT
@ POTIR T, TorEl AR
oy TFe, IOTIRT FfoTE,
S, 492 o@EE 3 ffem
qgeive  hife 3| Sige
ORT Aoz TESfT FAe
FIEAI 2 HEEE oA (P
TeRfee e T9 192 AFGS AN FE e THe E 92 HHER
oW THEA NHES (T SeRE I 9F @7 @@ @ (T PemaRt
TEAS AR FEAl W ITARGS (T Q@A Ao S FIABIHIT

SRS (United Nations Educational Scientific and Cultural Organization: UNESCO)
S, ©F© (6 42f6 7 POTIR TW I@WEl 9B TE S8faw ey 34
TFe®, et AP 19 936 (FIPao=] 6 Swe) B Jpfed|

UNESCO -9T4T 91§® S1a(ed FWS6 (9271 TrFfes Pfemandt aasf fFas:

» oAl (W16, TaFamT
oIoE 830, AAR
AEET 82, ATEER

F OEEAE, GagAEA

F @@ S A, e

» TR, AR
Fuq B o AeqEey, g
» A @ FAEE, g

Y

Y

Y

Y



UNESCO 9737 Tige o1ated Wrefe aigfes Aemanat 7= s foas,;

» YOS ST Sy, APeATSST

» SAPEHAG TFOAE] ((FFFE, CIREang, 406, (TH, FEE I35 STAG)
» @] (W91 933 Valley of Flowers National Parks, GaaldS

F AT IOAA TFHT ASIET, S

» (SIG TR APTere TS, fReee amd

> (O3 TG Ty, FOvae

> JIOEE SIS Sy, SIS

9. Culinary Tourism ( 354 fefssF a6 )

‘Culinary Tourism’- 2T A9 AF(5 6w 4T (TN TACET I NN 27 FHAT 1T 3 MNAT,
AMRFR e 93 DOTIR @EE], IoF 8 A Tt BY@ (SO AT ASTTH Fely
Sroram o3, TR TAT A1 56, AN THH, STFIET :
T 9 YRIEA 07 T=fFe TeF 8 TrFfed

Sfowmel IEET 39938 SFF (WI| FTFT  TACF IAT

YWERE O TS (@I AT oDz AATES 2fox
3 ST ST @ S S| 6 (0T =G B o
AT BN 8 T TG AT oo SjfIaT tofd 2%, FANF o T 932 AT TwITF
TV 8 SISl SIS 27| T3 6 AsIfed @S TART, (@ TA TFE, Swfa

S, 2B sETR (RS MeTa ARTEE oy 6T [RCEeIE S99 FEA| a6 S5 I 37

@R ey 77, T AEEF TRFMoF (FRTST 8 [Fearey Sfessel s S o |
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10. Sports Tourism (FGT X6)

FIST o T 9% §FEH [FCA 0 FAEAT (TN e 9574 (A Sl A
T IEA THETS (@A ACEPOREE FAIF =T FIE IO TT HIOI
TAESEE TE 3 S0l IHET eyl 93 §FEs od [[Jfed Mgfes sifessel
T AT FFA IS OfF IR I

AN AP Iqe S TIITR FH |
FIO1 T 1% T TN T e
TSR % O T Sowd 5 |
9o SRa @ sE 92 F
oW AT BB Je 9376
2 CHEE O] T2 (A6 FoI (FF Ty Io)g ST | JoId (FA0 F1= 93
oA ST AF0 TET T (AN O ATTR T FA© Bl 2018 FIOT FGE
S ST STRIAISIT 2 RS (ST, %l [T99717, 97 {56 93771 2o

FIoT ToET 8F%:
1G] TG IR T2 ST I SO Ty S (EAfeP, ARG 1T ARF S SFIE
SFLA OIS A 3 | @ FIGT Ho@s [F7 sFg| A8 SERAT F1 2T;

« aftafss Fe19: FIOT oA STF) FE TFF A6 SEAART S @dfes To] (Wi

B TGE FIOT (FI RO TG-S Sy SR [FARErT (T SR
FIFIPME], AEE NF99R, MEI2 AEEE], 992 [GEme 59 e J6E ($a (@
SF TTEEF AHFPCN (©fF T T G SBISEa af@ed TTAET TP
AT FATIES BT R FE|
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o« MgfeT fAfemm: For 6T TRRET T90 167 Afewel oE@ 992 Ao
TIEIE TN Fifedie 8 PORy Sk AT 2w $E| A [ieq e qe
RS (FTHTTST 992 T SO H2TS] F|

- FHSHET fafo: 93 e [ffeg fE T 15fe @ e e =mas
G OB THNT FEA T O N ST e[ofe (o 3 3 TrFos 3oy
SHAPTE SR S |

o ATET THIFE: AEF FIO] THE AFGF AHETT THTHTEF 92 FHAFEE T6E 3
TMEPga] WS W T THET  TFHT, TpMes om %1, 3 FHede SouE
SFTY SRFT T |

11. Mountain Tourism (€® TX6)

7HS o TET ANT AF THOF T @A THBFAT 70, TG M7 3 TEOR AP T FEA
AT OTATE ATFfeF o=, fRaramy, 99, sergere a3k =fe Wogfs SersT F@a1 a6 e

TIOET (B AFR BICIAR T8 Afew HoFma o [{ow kT 1o 1oa Tfosma
SPOF N STRETST 3197, MRS AFFer 8 e 972 ey A3 (@fos oa3d fafve FE|

SUrRIT

o TR TS (STF, (T, Go1)
o AT LGN (RSET)

o FF-ANGS TLSHAT (ST 3 Wl

SIP)
afrey

o THF AFET TR, THe, AR,
4, STTMS
o I W, IR, ERR, 79
FRAR, 3, TEERRS: S
. Wr{%—«reﬁﬁgwaﬁﬂaswaawmﬁ
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12. Desert Tourism (NFGf¥ 6)

PG TG RE A9 9F FF@H Ao (FNE T B, A 3 YT AFQH ABTT THT
FEF AT AT NaPhe, I fGef, IR 8 Wepfod WG At 2| TPl FHod o0
fage 8 foq yaam AFfes AFEET AfeTeT (77 93 AT FauTSizy TRafos Tama
faf*se FE]|

SurRIT

o YT AFON (SFW)
o REAT TSR (SATF)
I BIERIE R ESCIR (G ET))

&Prey

o YA AFHeL: JIH
ST FATH, TG (THIF SITALTAT

o FAFT: IS T, FNER, T6 T TG, TFGH HHI

o SR BF, 5% O] @ QAN A1E SIIA] FAT FA©® @

13. Beach Tourism (57¥w 7X564)

tiTe ﬂﬁawawmﬁmﬂmﬂﬁwwﬂ@wmﬁ%ﬁmr '@"Iﬁ'ﬁﬂﬁﬁﬁ{% gt
AT FEF| AT T Pe FiFw,
SABIG], AN 932 AR[feF TFfeF N
TN TTeN FEA| e e L
TSI T, FCHT Sey ey a7 |
TP A w(Afed S fafew
FEI

SuRFT: (ST,  (FIE, AW
(e1Fe);, IR &6 (JFa1B);, @0
s (TR)

@Ry anw S A, Wy, 3, (TP SiFTe! O FRAFT: Wewd, (&6 %, TR, @6 T2,
SIAT; STATE; STl f3fers, STeEa F1 She] (3
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Tourism’s Positive and Negative Impact

Economic Impacts of Tourism

Positive Impacts:

i

Generating Income and Employment: BTa(e 6+ 5 317 3 FHmTW I8, 7=
fAree, a3 s w@ TeaeE 937 TfeTE RonE s i@ TFe 3EI

aft srem e 6.77% am
TR (A6 FAMIET 8.78%

IO ATN| TOATH SlEEF IF 20 4

faf s o fg FmEs

ST TR
Source of Foreign Exchange

Earnings: “Gs ¥ eE®©
EEEF T AT 36 aF ey
S At rE SfEfeR
SRAIR SR 3T e (FE|
TESeF THod (WF SHEs A
2021 WY 8.7 fafe wfFs oo
(5T 2022 = 16.92 &= &
e Tm=|

Preservation of National Heritage |

and Environment: 9% JE3TE]
e Hfens T EfEHS Mo
R G 3@ oA &R
o A9 S AT FAE

SRATFEI]

g 3 ' \‘l . ) . »
\ T L
\ : & Al
’ i : -
. : v
% - : :
;
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iv.

vi.

Vil.

viii.

Developing Infrastructure: T3G#
g T I TEHmeE GOF
TEFTEEe TSI EAT FE |
@@ ffFsae FEIE TEE,
A WGTY 3 (AT A,
5 A AR TE9EE. TS
afedl, Fer@s e Tenf T m TATE TR

Promoting Peace and Stability: 46+ 1 SEEs M1 STFFA (W07 FAT0IM, IAX
e, AT TS EfeEs TN TR 8 el SFie Fate 5w (=

The Multiplier Effect: *oa I3 7771 T3 79 Y7 I wdifen fAfeq [Fonss 757
e T3 J T =23 (IE TH|

Regional Development: (W= R 781 sege @17 3 467 A9 71 [Frmens
STFe T AWE 2% F¥IfR T Wl G T TRFies aF ¥ e e
Y 9999 7@ R I%FF MRS S§I4, SHIET ARES AT
qE Ionfe @ S§Fere IfFIE T aefF TEE Seen 3F| SnEAd
IFT I TA oaRoE A GE e Y 37 e aeEs iR
IR FORTFER A R FE

Economic Value of Cultural Resources: Toa SG3 FIE IAF I I
mgfer RF0E SEM AET
T JAF JA I FA T .
1 AT FR a7 e o
= Iesms FeRm &,
FANIAES & FE, IR OA
AR Afeene SRR FF|
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Negative Impacts:

i. Creating a Sense of Antipathy: 6a 75 FFH F=U9HF WEAF T°H 4=2
EE FEG (SEEen (FEE CHEenE @b s TEE Yo TeRME &
AT ATEES, A6, §F SERE, I3 FEE dgdres mIefie I,
(T (4F TS AT TAAL AT AT I IRF 0T NF 7

ii. Import Leakage: Ak W5E-e T T47 “Hooa] T8a™, YEE, THIE, IT% S
A EFe 99 WI[F T I AT (W7 9599E Fa0E T 71, {50 F= SgIE 0T
s

fii. Seasomal Character of Job: TG fEd T Frew™= @ TaeT FMIW ¥y
fres, ©R TwEs 5 FRE 79 (Peak Season) 2% FTER WMy SfTw AREAT
FHACIIER AT TR 9% =) 797 (Lean Season) BWwE =ayFn SifFsw oF
fres me =

iv. Increase in Prices: TbFa T (NF TG T+ AFE G+ THEal a5
TG TH BTl JiF ®T oA S IATE A G W w7 A
T A= (AeaEels Jelve 5@ FEF olns olF THETes T 3

RIEEI

Source: Venkatesh, M., & Raj, D_J. (2016). Impact of tounsm m India. Infernational Jowrnal
of Scientific Engineering and Applied Science, 2(1), 167-184.

23| Page



Environmental Impacts of Tourism
Positive Impacts:

i.  Financial resources for environmental conservation: 55 TRET MFEFEH Sil]
AN AT TEAF T FE
(Tq  TRSIF TWE,  FSAR,
mARe FAgE Ienm  ARH i
TE  TEIER IR (N

] T90E FA12F]

ii. Contribution to the government revenues: “I6d (79 Fo/HeNE FASIs AST
qEw Wy Ay f3fes 7a. TR %, SEmere sEaE T O eeE o F
77, f[3feq oa FH=Es e % Tonfd TE T9Fa 797 3w mEel

FEI 2T nfie ST MIAFT FACH (Fod ToE@d Ie0 I TFET O
TG MAH JERIF Ty 9217 41 (I TRA|

iii. Better environmental planning and management: IFfes 69 @7 3FFE
ffefm oa 571 IHFF HETe M5 3 T @@ o472 & 37

yAEs FfeT 6T 939 STAER AN ANy THEETe FeamsfE SaEEs
(58] FA] =M I JFfos WoIGA IVAY FES T9E S MFFT FA]

23]

iv. Raising the awareness with

regard to environmental ,
National

protection: WW 3}’1@7
F= @ A Tgfes A
T AR ARE-IPfen TEEED
frfEom s OFfE s

o s fAfes == mowsfr
oA RFG13 T I TS AT NEoao] JHe ST O TFe 3

TN ARET SIS TP AW T G 992 Sheael S §ie

Parks

India

SRAT (|



Negative Impacts

i. Air Pollution: AFG S&ET
TCPEE A Jies WY Y
THATEEE FeTTS A6 ATF, 37
(4@ fasfe Bfesms smw (o=
FE4 R JFRG, [EE, a3
SRS SR, A9 (A Teriw

TR T e
ii. Water Pollution and Water Sacercity: 356 X5 SHEE] WEHA IraO=g T4

(EMETETg TeNw) (52 = SHAFTE] FOHEa T4fd FY TAHE TaT Ies
WE e I e SEE TE (E O sEsfagre 597 afeseeng

97w Tied (b PaFFEPelE da@e (@0 (@FEes (FE 23 G 3EE]

(M@ SuTF TR 93 SAET a9 S8 TEIE ST (T A6 29 5E
Fenifare HTT TEE S F=E e BE] W 7Y A% ST SIS e 3|

(SIF| JE[GI3 §57% (NF FASIEF WA O MAEA Tel) Sd "lohe (71 T

SAEREET 5 A, IFEEE oA FHFCE SE o9 [eE @ qEiEe
BIFGE JSTH (512 T whia 41E 799 B/98 IFEF i 34 T00=|

iii. Noise Pollution: sG= sEEy AfFass fEarFT =@ THarg GAEmET 5=
IEETe i, fSm 736 Tenf JHE AEmaTTe FHSE BE6 SFed T 30"

ST (7] (5| 9% HEEE T A B A Se) bad (W [9afe, ;F am

TqrTfe T Fa] TMG18, SHETIE IAEAIE SETE SRS 5a0@s Telae 3E|
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Deforestation: ow fgg

fntir, aaee fof, i -
fosfler Fonft e FEE T (FE A A (ofd IAT W 3 YAEA
ﬂmmﬁ@mwmme o] Comefie fRrTrera
AFAT TE HEaAT IAg SO NN NI qfod FF, of mw, SiAafteEw
Tie. SFar AHa6e, I JHP SHIICTH NHESP S6(=a Taqea 2o T==
S (AT T

Solid waste and littering:

@S SHEiET G 9Ty
afte IMa ==, T, R
af%s a3 e AESEE
I T T4 TW 2 T N
ISE B T AR
Thea famaR 3 @6,
@@mﬁmmmmmt—ﬁwwmﬁ
SEAPIR S W A3 EET T 56/

Source: https://egyankosh.ac.in/
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ii.

iii.

Socio-Cultural Impacts of Tourism

Tourist-Host Relationship: Tourist-host relationship-"Ia1% AT 932 TACIO WY
TR (TENAST 992 (FAEHE NEE TG 81 A7 wEE [(fey s
THIESS TGoHe F AFISE W& TFfes [eEem ane 93 TEiEes
AFISHCEH A6 "G [FF @S (F@. 6 e b, THEeE SI96e.

TOE] 2OTVe S 573 932 AR M@ AFee = 9= =6 fig
Ty AGF AT TEAIT TS AE A OPNEE WFe AT SISAHE] T
Tal 3 QRS AMF a1 ©Fq 957 d@e ([Ae<ms T8 (T,  HE,
WEnT FON) A Al V| ARG TYeRAl SR WOlARUT Serd ol
8T AR AORA, Tedal, A9 SAen HFCE q@e TN A 3|
B A®E GG FErRl T 8 FErRE S N (WETEE aiig T

LERIGEN
Commoditisation of Culture: H6d ¥ ‘Commoditisation of Culture’ FA(®

(R TFed AT TS| THETS (T F4F 2od (Fr0 TIOES
ST (I T (T TGPOE TG g TFd BIRal 9@ (30 IE@ 932 93
BIR9l 8 WESANRE A FEHE FAWEE I FET Jesrel TAod0a A0
SANE TN TR0 ATHAFENFAT FE @A A7 B AGF T TRF0S

ANMSTT Hoe] d@d 9d 9y Sremd Iifese @eee] @8 29| ©Eed (39

f&% STHSIY 23 4@ Sod1 T F91 (9 SF0Ed PO TP AH G- HF

AEETE A 993 IHIE 37 (W34] 24, ©F 9@ (2AGE A6 qeie sAfeg

AFEES T (G8YE Jife a9 FE1 1 AT, TIeRma NHied o a3

T3eF PSR = ~H10 F61 2

Demeonstration Effects:

46 @ ‘Demonstration Effects’ (@ (IHT IET Foqm@d RIGISE]
T4 TRE (A@ OIS THePmE  SAGHE-OIeT, [feqiie, WFfe, i Gt
e 9T FeiNe W AT AEms 89 SiSE 18 S@earE (681 S|
W@ SenmE FA 9T BT CHEHEE FEHE (P TENEE AW
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SIEFE AfHS0d a%7 a1 IW| A3 AfF96a (IF6 W TFF A8
oams TOR (BE IANE AEECTH @6I®F TS[3 (B ‘Demonstration
Effects’- 99 2f096¢ TOR A9 A& @R FSE <wg [{eW 3@ a6
FEE == IfH TEET SRTET 9, FRFEE  SEare  Fenm)
SME @eInF RIS 8fF M ITE A3 SIIE SeI, Mfews AfS
ST SO ]

Source: https://egyankosh.ac.in/

Practice Questions (10Marks)

1. B 8 THBEI HTIIT TITAT F@TI (MCTT AeTFAT T2 AFHFoF THo@T g4I

fAIsT T@T STAFT ATAFT AT (Concepts of tourism, tourist; Forms of tourism — domestic,

outbound, inbound)

2. fafeq 4a@g Ffo@T 9390 3 IRy faey=T F@ET1 SWRITHT T FET—THA: Eco-

tourism, Sustainable Tourism, Medical Tourism, Adventure Tourism, Religious Tourism

(Types of tourism with examples)

3. THoE WIS, Angfos, Ffafes a3 *#fF@Tse Te17 fFerms F@Em afsft aa
¥fSa5F 8 @fSI®F TSI AETEAT F@ETI (Tourism’s positive and negative impact:

Socio-cultural, economic, environmental)
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Module 2: Tourism Organisations

A: National Tourism Organisation (NTO)

TPTATT RYG AASAAREE (NTO) T AF(H (M0TH (FRIT NIFIT 7B 52737, TT o1 TH6e
P afysaar, 3934, oy 8 AMFHfoF T6TF ATCEN FE@ | 93 5257 (WeT 5o Ao
FRIFES SN A F AF6 oo 3 (GF52 1 RRETE 51T (ST |

NTO-a3 T4 FTHIF (Functions of NTO):

1.

THBd S T National Tourism Organization (NTO) 936 (M0TF TH{IF G
SHAET Ol fite Srely 7fod A Foa F@1 93 Ffog THE o=
TACT TEEAE AHFATCSF P AT 2T | T@el 6o (F74 5T (O, (GFHR 3
wigSe o [fve a1, a8 IF-PEEeE INF a3 @EFE &
AT FATH Aol [TITSE 9% Ao 77 7551 A{dF =0 Atfod BT FH6o g (7=
(6T SHIE ST G Ao FH|

TLBET 617 3 fFo9a: @i 8 (@ G6FEa AP Fa19 &y NTO Jfeq o517
3 TSI T ATACTTN] FE | ASHNOS THB (e 3 BT (B SRR
MEET (AT =G TR [T Qe 457 371 A%S18 R, TFEIE,
oIrE e ¢ St @t T[/92F @ Aod I61F Fa7 27| [0 F3f5e
Ao ABNSFTS 9% TONT ST ©NFT (T SURATIFN, “Incredible India”
FERA SIAed 3o, oz 8 @Eftay fganh safay 3@ genm|

T AIFTITAT SFTF: TACFOF AFF 3 fAIT FHCEF Ty NTO Wb
FIFP ST [T SFF (T 9T N (TG, FHEN6 8 (NG [ f1ef, s=x{oa
Fuafe TFe TR, TEE 39 8 [{Agys I G (ST SEIREG| A=
fAaTvg, @ICoTd 8 TN LI SFFd AR HfenF 8 @EGS FEd
RT3 NTO SRTe] |

ST 3 AfITATT W2s=: NTO o fFAigs SHv@d Sl 3o saser 3
AFTTRATE W52 FE | (T 3 RO 7A@ 7237, 10 I 874, TA=F 8 Tgd
SATNT oo 583 A% "o AN Ao ToT ToFe o [AEET FA7 W1 93
O] TIFTEFT SIS ATFIAT 8 FSIANIE TaTeT FE 92 oA AeF AT3
FRFTOE AfT6Ie FA© TR FE|

AT 8 ATEIT=T SFIF: A6 g vF 8 A Fe Taa5=>m oy FAT NTO-
97 9516 ST FTET| 9% ST (RAGT MASES 3 RS 36066 T F1 27
AT BTF SRS, FMST A6 8 RiF SIAEGAWA ATSHel (R8T 7| SPIAI 2|(HG1115
8 IRF ANFIF N SHI@T 35T (ST (73T 2F| A7 T o TTEIF 5%
M T 93 A1 TFe ool 76 FE|
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1. Indian Association of Tour Operators — IATO

IATO: ST SN 917 Jya SIMEGAT (IATO) X S0 Bid ATELAW 936
ST JEF (PTIR W91 aff S»wx T AfefFe 21 a3 STTF [ TF5 2 S0
o P wofde Fa1 a3 fFerve 29310T faes s1s [l 630 eHE P
FAE (F@ BT ATMECAGH ©fFT &N FATI IATO TR 3 746 fHiga sy asfe

CTeIF ROTES 31 FE|

IATO-93 STy 3 FTHTIf:

1. RF IMEBIF T IHT FAT: IATO F N0 RJF ANECIW@ (576 3
FINIF T FTHE TN FO A (oW TS AT, Aoste Sfoerer A7
TINF AT (F@ WA Twhmd TF TP 8 WEFT FOTHT A0
SIETTE FE|

2. 3FIATSS RIFO I FIAT: IATO-9F Iy F 35 (T AT THCH0 ©lF©
=N SYTIR® FAT A7 MEE ({11 3Gl G & T A7 (G0TF (A6 S
*RCA g ST THFT T @ | IATO RS TEHFF FRFEE N SR
AT NERANF [ FNE QT S|

3. YIFTEI N PIAS dife @ AETSAT: IATO TTFEF 6 FfS FomE
TRl FE| JF AMEC0S 99 afosseld fofete Ffed aw=, sy 8 spfae
STAPIET PR QET HAT 2T | 97 T O AMSSE AFS IFITHS 3 FRFH 27|

4, AFHFeTF BT FATT ATIZT. BT Tod PEF THET T IATO
ARGNOF TG (e 3 FST (HINF AT FE| 92 NS T S
936 AFAAT Ao 8 RONT QT 481 2 AR [AEET i TEeama o7
TITEF 7 SIS ST |

IATO MEMBER-
YOUR RELIABLE PARTNER

Hornbill Festival

NAGALAND

INDIAN ASSOCIATION
OF TOUR OPERATORS
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5. NUNIMA N (TIWIE J1e
IHW JIAT. IATO ©F
SoEd W& @hedel, ||
AT 8 HEIE SaTe e
ST FOTF T ST (SNF (W |
fafig fagw 8  SreafRfy
AR FAF A RIAG
o g frgmasrer 8 S 11y Tour O:ferators
@W ﬁ*{ﬁF W | (National Apex Body of Tour Operators)

6. o TS AN
AT WIIFOT: R ATME6T 8 odma [(feq sHiE SEE IATO SfFy
IR T FE| & STy, Af{3za, fq@rsraer 31 s Sfbaerd (F@ Mot
SRIAT PO NG (TS FE SN (631 I |

2. Travel Agents Association of India — TAAI

TAAL: S AT SN 91 ST (TAAI) IET SIF0F FNST ATBHG0 Ao
AR 8 T TSIy M| a6 vpas A e 271 93 REF [ ST 2@
BSOS ATHWT (PNt I TH7 FHT 932 S0 I09 8 o K@ Moifde ¢ e F47|
TAAI EST 5w5, ATTFTRAY, (XIGT 472 FTFE@F &Y 936 THgIFI 977 REE I
FE|

TAAI-2F FTH1af:

1. BeT AW AFFTT 3 T THT: TAAlI O1F T EFST ATH0T BINAF 8
CTTSTe NPT THF o I FE| ey Jfesre T, Fhre wwe 37
TP SBASTH (H TTIA6 T F5F (VF T T 557 Ao FE|

2. ANTIATRAN, RTOT 3 NIFTA NLNT NG AAIW: TAAl BT ABH0T NG
ATITRAN, (RIG, TXo [FTST5T 8 AT TFFTA FTF A& FHFY IO AN | 9T T

I N F R IAEIST AF8 729, f[FToa@sT 8 FHIFTONE *fF51fre 23|

SINCE 1851 THE 75 YEARS OF TAAI
TRAVEL AGENTS ASSOCIATION OF INDIA 1951-2026



T 8 CIFAETT SIS F1e A0S wHel § S e FIF o TAAI ffes
SfFer FMG, FHTEM 3 AT NI FE | at© A[F JfF2 e, FEoa=
TGS 32 I3 FITF Tgal J7TST 1 4TI (33T 2T |

tafes 1T FS THTT ITAT: TAAI B1F TTHTH V& @feF I FfS 8 (PTsTe
YT IO F© TIHIRS FEF | A48 SEAAIE ST FAT M TSI FIST
ABHSER TSI 8 A T FE|

3 B ermnfas e wesdait s B rmifae 8 AfEAEEE A e I 5
SR YRR Td @1 97 TE TRF TS (Y I N 9R SFey 0 Py Jediies
A 7 TS 7T ST |

AFHFSTF THCT FIF WY @ISETT: TAAI [Ffod NS eF G 557 8 I3
SRSTOER N (FTSTRTST IS AN | A7 AT (A3 TG TFere] T WA 737 17
93 BTHGIT BT ABHER AFAed FNF b 3fH 13|

B. State Tourism Organisation —STO

STO: 66 s A ARG (STO) 2T 1S NTFNE AT A6 NI o7 7737, I
g 936 I "B THIF 3 TCTEF ey 16 @ | Afef’ T T8 7 STO A,
(INF— West Bengal Tourism, Kerala Tourism, Rajasthan Tourism 2efiful 42 S31&fer
A TPhed O, PR T, IS 3 MoT@ I NN QF YA AT
1oV B T o1 |

©T(eF IENBfee STO-27 fersT

1.

ST GEF T6TF: STO AT G NEFAE (W 8 @l "= CFma F1= 9 4919
54 fAfeq TETRae I FN RO FE | O AT 3, DfeTaR ke, (s
TS 8 AT GO TETH M SACFH NG 1 27|

TLOT AIFTOTAT SFT: o3 AT & STO @G, e, FFT 79, &6
RS 8 AT TG ARFIIET SIS (ST | ARS8 o (FuSfere (TSRS T3 3
AT TSI SFI TS| FH |

AT WFRS MIFT: STO FTAF =Ffe, WhHE, MFTe, 7o 8 ey TFHE
S YA A FE| 97 HE IFE TRFhod e FHT 7T, AN “HCH0d
P AV FHITO] QT HT €T 27|

FATCI SR AT SHIET T STO FNT SASNT Ty Fgel F3(5TFEH T
S8 FE| RIG, AT, SRS AT, TG 3 AT THoA-[6F FAFNS T2 Ao FF
Sifa=T fad=a T tofF 23|

B3 TIFS tofF: STO ARweles fAfed @ (Fu FE [0/ Ja M@ (ofF 3
SCTT F@ | 92 TEOSAT M TACFA I 3FE AR AAFToen qEne Ao

WA T T T T |
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C: International Tourism Organisations

1. IUOTO - International Union of Official Travel Organisations

IUOTO f&e a3f6 Sehfos *Ga 531, I gyt s fo@ms Oa3a ¢ fFfey o s o
TR NES RG] g 5o F16 FF0 | 23 ST NP1 o AT aFfae 3@
AESIfoF T T3 ® FAF (BB FE™T| TgT6@ S»9¢ N IUOTO FRFe 2@

UNWTO (United Nations World Tourism Organisation)- sfg® 23|

1W0T0-33F FTHIF:

1. ABHIFeF THoE@T SFT: IUOTO 7 THo@a MiAF I oo I #9| [Afew
(CTA &S G [y o 932 IO F I/ 28 8 T FE (TR et a7
ST TS|

2. (TISTATT T NREIBrST: 306 TOILe
Rf$y oo T weasEE Ay SN
TSI TREPrST G §Ie 2Ry oy
FT0| 97 BT AfSwel, B 3 THET -
AAPGNF SAWH- T & R ]|

3. XBd TG STEFT: IUOTO e UNION TN TR AT ONALE DES
g seeifFe sTTFe AT FTO  ORGANISMES OFFICIELS DE TOURISME

DD

T pap@

T2 FACET TFTeT, AN 3 NERAT INTERNATIONAL UNION OF
fARET FF01 9% STEEN SRATQ  OFFICIAL TRAVEL ORGANISATIONS
AHFFNT ST 2o

4. o Afete faefarrrar: o [{feq rF o JfS T@Eg F@ @t 3
fozsfa e fore, Fe X6 g Piesifde 8 FFFeIE Afsifre 23|
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2. UNWTO - United Nations World Tourism Organisation

UNWTO T SIfes T A= a6 [Aemfie assfes S0, I7 7 s{oEwg o3, a9
9T BFNE 3 YT o ffce Fa1F ol F19 3@| A6 TN 7 TBEa TS

aESfed 5% RE 3 Fol
UNWTO-3 FTH1afer

1. fary 5T 3@ @ow Jwrd: UNWTO 3 36 fRigs Sa3 @ (Fow (73 433
fAfes (71 SfFeeTR X6 A0 T2Fe] FE|
GFN2 3 TIATNT @I To1F: *H@T RIFF, TNEF SRARH 3 TrFfos

2.

ey THE W™
GCFR  TeET HF
SEIE UNWTO 8zgef

T A FE|
Tod  SENIT 3
SIER D TFTT:

UNWTO frgasrtt sfe
RFE SIE] TG
FE AR TIEI T2,
A, g6l JeNm A g
faafire afasmama swrT
@, T AfefaEEe
TS|

SgmaNe s
FIIT T2rTeT: 127716

UNWTO

World Tourism Organization

THITNT (IS TG AfFTge, g wd 3 IIFOE STIE FIFSIF TTeT

Jale 3|

TLOET AT ANAf6F SFIT: UNWTO GaE a6 sFayf aftdfes
FHFIS ROTT TH® FE, I FARI B 8 @EAF Ul oG TS| FE|
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D: BTte« AT (Travel Agencies in Tourism)

TTCS AT Fte a3 T 97T A% (P SSF, T7 SACFE F70 T 5T
HA@E AHEAT 9F TN TS FE| TN ATIGA] (IF SF IE BF6 R, @G
SIS, RJ TS, [S51 TRFST 8 Sy T TS A A 520 TSI I |
2 aEHSE Tte 8 [Ifey *fa@mar smeasEiE T& @S I FE 6T P

FRFTOE ATeIe F© TR FE|

TLBE JTCeT AN fFT

1. 5% 3 AT TTAFTINT YT CTQIHA: FTST AT 56 972 AATHTRAA,
RGBT, BTG (@ 3 BT SIMEGAWE MES 936 ST (Tod=hd REE 16
FE| 9T B ROFAT TER ASARTT AT MNF 972 AEAT TSNS TR
FI (=1 M|

2. FNT ATIFFAT W21 FAT: FNOT @ “ACHOH T2, IE6 3 NN AT F3(T
RG] (ofd @1 & 164, IeRTS, AFF [ 8 WAF I (FEEF Jf6
frS{TaTera SER FeF 7RG 8 SPHs1de FE (S|

3. 75w e arw e T A M @ sIiRar 3w M, I B (G,
AR, @HES 8 AW od ANEFIR AT IS | 97 AENHE ol AT 3
@O U S 7o H1g S ©iFT Mo F|

4. THEFWI AT 3 AL ATIX: 9356 Fwe a3 97501 [{few afama I 76
(WA SFACHF ST ST SIS (TSI FHA© 2X AT AT© AT ST 77 9%
TS I FTACE AT6S FAAIFSIF F 27|

5. faarTm 3 syfyyrsas gwq faffes FaT: Fred Ao =oama faarew {33t
fAerIeTE fAEsel F& | farsam@sy Afaazs, fFarm srEase 132 SfE TRFeE 33
FE THCIOH TN [ 3 AAPTHS FE (S|

=
. tPr : (‘




BIte AHI FTHI (Functions of a Travel Agency)

1. fofs® i Sre anf e, G 8 Tor B @ = @iftg a2 F@&|
fafee TR THF AT, SIS 3 AT ASTF QT FE FHCFOH Falf FIEE
Raeas 7Y [AHT6a F91 271 97 T SRCFWI AT AT FISHIE (F© 27
1, OIS N FTE I F I AT T I HHFAT 725 3 TSq@TsTs 7|

2. (AT fASETE: s EFma T, 77w 3 S FFE SHYE @G, &7 1
(TS5 RIS (e FT TS A 936 S| Fo| ABHS (RIGETT AT,
AREIE T 3 F=TeT IER FE I FE, HE T6FA] f[Af6m 8 TARIIFSIE
TP AT

3. 37 TFS ofF 38 ffFr: Srew anf ffR seaw @w 7w Refie
AFFAI BT TS (ofd FE| 92 TS IS, ATF, ARTH, T e T35 3
RS A TEGE W@ | A7 HE ACF@H Sl S 53] FH0© 27 9 a3
N YA RIS I ST NS T

4. fest 8 TANUATG
LEIRC) B ABHGF
FHCIF (F@ &5 8 et
236 8w 371 Fe
A& fosT amEve i,
TIASAT FISTHE,
TTIAGEG 3 fAFMAfer
T TAGFmT AOF ©XF
8 el W FEI AF
S o5 TR SfoTel 8
QT SETT] FCT I |

5. JT0e™ IES: Fed
S FmE Gl
EeT  [HEGE [T
FE (T 92 0 e
e, IS, FIRG
NS, M AT AT
T fREmE wer
JaFfege e
AT STFHT I I,
IO TN frsFer
a1 FE|

6. STIRG 3 JISCIH I “WoFma oo e 3 Afee §ia SN2S Ak fomrm
FINT AT T3 FHT FMST AT A6 B9 MAT| TRST S 267,
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TG 8 TN T FTEF ©FF T FE IHAE A3 AT 3 AT B
(OTE|

7. BEF AHER NRTOT: {71 T06F @@ @EE @ &Ffomy 136 @y
Y| FET AR HEFmT BE 7GR RFE &3, 79 ¢ forarm [{fawy g
AT By 8 RO F0Td FE, T AT AP (T 57761 7|

8. S5 3 F(AMID RIT AITHA: F, FEO, A A1 FEAEG AT ooy R[0T
7 A 8 FONED FF NI FATS FIST A F 56 SEIETT FI6| 92 47w
B SIS, IO § ATFANSH fAerEerd Ao 27, T IS arid a9 F25 3
ST 3|

o g Fee ABfR 936 e SFFTA ST Mo FE| O[] oI NI
2o, fqa@rem, TR 8 AN FE (O AT 9F3 N7 e fFige ey are—
FHfHIRA, (MG, SRS 8 FIFIAT FIF N THIT G011 Sleiy, To0 3 ABH6F IF
F& FA1 NTO, STO, IATO, TAAI 932 UNWTO-3F S SRETeIE W& S1ed
S 6T Frae a3 TfeT@, mafde 8 GFmR g F e Fae s

SEMCIBIC]
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Practice Questions (10Marks)

. National Tourist Organisation (NTO)
Explain the concept of a National Tourist Organisation (NTO) and discuss its major

functions. (FPTEE R3ESG SSRGS (NTO) 12 A7 TN FIFA! ACENGAT FET1)

. Indian Tourism Organisations (IATO & TAAI)
Discuss the role and objectives of the Indian Association of Tour Operators (IATO)
and the Travel Agents Association of India (TAAI) in the development of tourism in

India.(STA® G SHIG 2SI SHCNNTTT 9% HF ATMELAT (IATO) 933
BTG ATON ST 9% 2fGIT (TAAI)-IF GNFT 8 T SAEGT FET)

. State Tourism Organisations (STO)
Describe the role of State Tourism Organisations (STO) in promoting tourism in

different states of India. (STAOR IS AT “ACH SHI (T6 BIfFow A ARG
(STO)-a7 ©feT 52031 FATI)

. International Tourism Organisations (IUOTO & UNWTO)
Write a note on IUOTO and explain how UNWTO contributes to the development of

international tourism. (IUOTO 1@ (AT 9 IARIN6F o ST UNWTO
FOTT FII9 I BT T FAT)

. Travel Agencies
Explain the role of travel agencies in tourism and describe the main functions of a

travel agency. (B BTS A NPT ACNGAT FET 932 A6 SS AR
ST ST (ST
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Module 3: Tourism Entrepreneurship

1. Importance of entrepreneurship in tourism

(BT SIS 3F7)

o g 96 wo TN 8 IS @I g1 92 g [T, @&ftay a3z nfig 3oy
TS SITETH QNPT o8 S | SIHISTAT T LT, {3, Tl 3 ITIHAT A
TG g SIfea & (O | WW@W e oo s F97 ET—

1. FATIA YR Fd 1© THETE TEOEH FE ToiF 8 A SoF 4J@
FARIEE YIS B F G, (FRES, BT A0, Fd ATECH, S0
MESETG, [HEN6, SRS WSS, FT=eh 2eni™ (F@ = NS PSSR 77| {0
FE IDTS 3 TR FAER Ty af6 956 T& FHATET TS|

2. AfafeT ST Tmema
M 1ed Frgg [FFrT =6
QIQEICR(CICEACER D IR RICERY
@ 8 A TGFma AHET
TE @@ U S 2F, I
GRS Rl IR Gl
ARTST oy FE fAfew afEman
(NF TIFF FI 8 TOF AT
FA@ AE, T (MCF NP
e e TN FE | ' | : N

3. AT T NETEH IR W@Wﬁwmw N,
ez, VFE, (MFRMS, T3, ATMETT 8 SSTIGE *KGd TCF T @1 7 B
FRT T NS TINT T AT TR 8 BT o7 TPEF A-TEF SHIF G |
AT T OTF [T FS 8 PFSF MENE AT FAF ST N |

4. q@A FIINTT AT HfB: @ TSR ST F 3feq g 47@H 716
TN FFPT IG | (TR, Srrere®d HfFew, Gifew Hifsem, s@eEs
Byfse, ssfter sfGe, (RIICE 2eNfW1 A5F Fee (Fa 6w @ (@fbarsy FE (O1 a3
SWTE I Sies oo R s{ETsT {8 F&|

5. GBIAd 3 YO NTeId fIFTT: SWISHT SIHa1 Tgel 177 3 ST fSarer=e
T T8 FE| 97 T A9 G 7o, HAFA § Aol (of 37| AYfdF Tq(ed
TR, AN (2 537, FOFECIT M6, FTHARSC A TFS 28510 SIR@H
M AGFmT AFNT I T 9T oo g a8 FfeEfreryTs 7@ 8|

6. Jreferd 3 STINTATf STIS: Ao SIS BT TR 4F 7T, TN TG,
TP, T 3 T AFES FHod FHAFH STE (S| A7 HE ST AFEH
TIPS SHIA 2T A2 AReF (T30 2 77|
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2. Factors Influencing Entrepreneurship (STHT&TE TeTfIeFTt
SATITANR)

TS SHEF (TR AFEF Tem@datd 8 FfTF TSIV JrIend F6 FE| (FE] e
TWET @ fF a7 932 (7 F9061 %9 FE@—0] 93 STHESET 8599 A@I T [Aeq F@E|
ST SR [N [RFIfAOS T AN FHT M

1. AfafeF Tame: sfafes
THET TwTel AFrE SWes 9% |
T fSf31 g JANE ST, 7 V
SRS Y SfFE, IRF 8 AF 0 |
o diei Y%Em@ SIS SIS ENTREPREN SHIP
TRE T AST IO ey ¢ S Devlopment Cap|ta| ¥ g it °
AT FIFNG] SWHISTE T BF 3 = g s ©
TENRER (F@ 3P e
T B | e[t (oD AT SIS i fote Twfze FE|

2. NINIHF SHATAT: TS FhiFe! 8 §EsH Swe! {FF 0T SFgf F8T &
@ SIS TSNS STAA FA 2T AR [N CTF Ik fROTNT (77 2T, CTAe
SIS 23 (I 27| RAEF sT2rmeT, TEnfée srrewsnel, 81 8 af g Smre
SIS o FE 9T @l TIA] BT FA© SN (=FlT (SN |

3. ATNATSF 3 ARATS GHTIIH: TTFET N, TSN 8 AT STHESTF AV
FOINe FE| NTS ARCTH TTF], F9 TG, TRF, TIFT I 3 TIF A6 SRS
T BF FA© TIFTO] FE | THIME ST ARA-FI[, T6 FIIF 3 IS ool
SR 0T A1 fF @1 oR T 8 TWeR™IT FTSed @ To%
S|

4. TYfFTS SATI: YT oq(F SIS FF0T TG 5578 ST FER | FTeTzd
77, ORI AHfe:, 2-Fo, @%ﬁ{hwwwab—ﬁw
QeI | F[FF T2oeTeTel SMIEIWE 3 A&E 23 IONE (TRIEE ST (77 433
sfefreryTs E TN FE|

5. FFTE SATIE: Jfese SN TS W8I (F@ Tois SFIYA| §F sz
NATFeT, AR, ((Toe3d, FTHS T FHel, FEF T 3 TeFa! fareEan
TS S T SWIET (@ TR FE| Hfed FF1sre (Frsmer, afessel 3 A&HF
Gel ST fRF1CT f[Re/ o 7o 3@&|
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3. Characteristics of Entrepreneurship (STHTS1S (Jf372Y)

o o

AFTH SHIE] (FIT FIA] BF FEF o], T2 fSf Tgel 47T IRIIE@ M T AfSF 3
TSE ET%a G611 AT AFST T SWIEE A& 55 [{oE SaRfT @ Tres
S| (T3 fo REfaeeE AETe F7 2ET—

1. JfF T20aT FHeT: T AFce T3 6 F15 F4© 27| Tgd I 8F FAF
ST e 1 FhoF NN @ | AF0 F5e SHTS] 98 & =2 FA© N 7 93

RSO I SES NP FEA |

2. ((PRUIET el ST E
FACE, TIITRFIAT 3 AT self
) r\. ) r\ Confidence
w3 Tfema affoaar Fam

Y| PP e ou, Passionate and
d
I (W3AT 8 el (P AP 5 Focuse

FE  FAET FFOl AT - Risk Taking
STTETA oiroN S @fresl A A= el
3. 3uEAt fegrerdar: SweT | : _ Leadership

AT Agd Fg FAR BB L == Ability
FET| TG T, T AFFA AT N

Future

qQd Talod N I8N forory | LN . oriented

AT (ofd FETI 93 ToIFA
PIBRTIR TMWEE IANWI Creative

(ATF ST FE (ST |

4. a8 I209F FWeT: IINF Afefa3e Aoy Mam &A@ 23— &Sy, Same,
e e AT 9F9 5% TWe we 8 e Mam e M@y a3 oF
SR Wi SR FE|

5. AN 3 YHol: TWHH FEd TIF w37 Jors aF9| [feq I 3
o1 T3 fofe TOTT 2 o1, TJ: G NAIIT [N AT (8] S|

6. TAUfST: SWIET Ol TR 3 IGET AFITOF AT (AHR SN FA0© T |
92 AR O AEEET! AHFEA I3 TFe] FE|

7. IO ATTHR AETS1: T[T T%e F@ AT (FE] &FTFT (21 A5 SIS
T, A § M M@ fATTTSNT F1 FEF 97 T ST NG A&
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4. Contributions of Entrepreneur in Development (ST STHISTT AIUTH)

T AF6 eF Tafes 8 TS SHIET ANe I« S rfE oF Ique
BEET RIS VRERIEHT

1.

2.

3.

PraTme: Stirem T g 8 1T SEHH ST (O | A7 B FEEs e 3w
T A3 (0T B3 51l Ho] SFe 2|

FIHTA SfR: T g ¢ T3 ASHF M THEAT ToTF 3 TAFSIE
5o FHTAF ST SR FE, TN (FTFRT AT Z NI |

TIFIGT ZT: 77 8 @ ST TS B TE[EFS SIa@E T SFe 27
a3 wifaws e Jiw 2 73|

Arefars ST Smren B 5o1 8 ST TP e T FAE O JLE
SIFFTSTCHT, (FTSTITST 3 SIS ST HG | BT NPT (G775 1|
TSN AT Ff&: T3omww %, T 8 F9 AT T SEHSIHT SO S
o F@E, I CF A ST FE |

. CBIFF 8 TYfFT AN SHEHT 9 (& 527 3 ToE Mo 2| 97 HE

Syfere ZfeT AT 96 9k g 3 ARSI AT Savo 23|

, | ROLE OF

ENTREPRENEURS
IN ECONOMIC

DEVELOPMENT
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5. Entrepreneurship in Tourism and Hospitality Industry

(srfoa 8 anfsrameT g StaTeT)

a8 anfswFer g a3 dfaEar-fefer Fg @@ sEatiaer, f{Fgar 8 v
AN O @O 271 9% g 5 MIEASEHD I3[0 J0id 37 § TEINTI
ST (Fa| fAfes Tefee, TrR$fes 8 FCMEE AOIEa T o Frga f[HrT 76

AR WS Sels el I ST 518 27|

< 2(GD MIESNEND: (S5 MIESETG 2 I oo [ex 47@a P (FFT—
fFaR, SEge, Trfal, T3NS, FAAG, (FMEAR AR Jo5ua A{FFa, 7259,
G 3 FTAA FAF AFTT| AT (S5 MIASD SHTGT ADAE Wl FAH
SelS ASTH, [T, 3 3 NAITHTT WHe[F S TG FE|

< X(©T M6 AfIE: e M6 73 Srerg fage a3z 1167 8
fsrmeT e ot afadens sife| e MIENEEHI T (FavIz:

ATz 8 STfEE AgST - (SFEoET S@:, safve, FAFT = |
FUAED 2O - FIHIE, NAF, (31TS 7%, fift |

AgfosF AGBTE - (7471, T3HF, (TFN:AMS, JoroH|
CAFTYATT R(SD — CHIEN RAIGIED, NN, ITSOFF 20676 |
Tt 3 (BT &I - 8 ey swfat|

TLBF BITT - IO (HFOSTE, HS (HFEeT, RIFGS eS|

o g k~ w NP
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% 3TeT6T AT <C’ (Five Cs of Events): AF6 3Te6 NHTeNT AICTTT Sy
66 SFFYA ST IW, WSFAF 2007 A6 <C’ I9T 2|

Concept (§TF): 3(SCLH qT ©1FAT T A e FIR 2 Concept|
DT ST, THS (ST A2 N ST TN (SfF FAT 27|
Coordination (¥¥g9X): ere [Afey Tife 8 AT &y SHET e
SFFYA| (S, FGIR, TOT, TR(0S, TOTH—TIAFHF JE& NS 7T
P AT

Control (frTger): 2STHH I, THIYS 8 FHT T el 1y el
ST ¥ 3 ST A6 (A1 FAT 2|

Culmination (=Ig339): S3I TG I/ I (W8IR Culmination,
2o (AN fIfae S 8 Yo T 2T, ©f (46w F1 27|

Close-out (THTFY 3 F=7IR=): 2066 (¥ T3IF 7 f2E-fa@m, e tofF 8
TSNS AT FH1 3T | ST el Afeee] F8I% FH1 27|

W% (S(HF 3T 4T13R (Key Steps to Successful Events)

1.

A6 ASTE THTSNS T T Tl AT T 8 MRS {5 417 Sl Fa
o8 SF(H | 92 NI ASTEHF TN, Ty 3 IRATZAFAGE FF (¢ [Abe FE|
3O0T T 3 ST T 13T; 3®6 NIADET THT ST T2 AT FI©
zq| aft fF AffEns, e, TREhes o fF FCRTF—T ™18 FT S| T
TR AT ATFFAT 8 &S 27 725 27|

6 ATFFAT 38 FATTA: ©F6T (NG ¥IEF AF6 I[ITHS A0S0 (O AT
27| (S5, TS, ARTE, T61F, T(&F 8 ST RFTE V&6 (A F41 27| TTO
“ANF J] AT 533 FA1 27|

SIS A () fTdT6a: 2ETHa 79, MWITIFINT AT 3 [T TF f6fs
FE (S 16 41 2| TreTATe 533, frareTar, fAys, =i 3 Sreswey sps-syf={T
BIGIRIEEIER]

(659 3 NIIAIFTA fadrea: Foife, NoT 3 Ai3fes, Towrs, TG 3
FITRT FeN0 AFEIE T 7F 8 [ASIT@ST (O FAha FAT W1 ST 3
TAAAANOBT T TS SFT |

AT 3 AL 2A(STH MITFEITE ANFFT FAF o (TR 3 T FIAFH
BT 21 (TFBTE, (IPTTe (IS 31, S@ISTRE, 2019 8 e J61Ea M 2ot
T ool (o 1 3|

THTIe 8 FAATFHAT WofF: FEroa Afele Foa Iey &g gt 8 widy
F6F FHT 2| (F 4 B} FAE ©F AT (A2 0% I LA AT T
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8. JIfF TaAr=ET 3 faaTsTaT a7 SIzenfie AfAfife @ IR Ty, [{pe
faa1s a1 IrefF NAena S Sse AfHFgen Fa7 271 fomrrer F, BfFssy
[ 3 Tl AREST Ao Fa1 23|

9. (D ATCTAT 8 SUIAF: 2(GH SNFE T8 I [ATTCONT “AGTHT FAT
2| (I ST (R AT ©ISTHAF ST T (TSI 2 M@ S5 [
¥ 7|

10. FrGanE MaT 8 A 2(SH (N 28I T ITIRAFTAL, a9 3 MfARTH
PR (VF TOMO (3TN | AT N ASC6H NS FHI F1 37 972 SfTeq
ooy SO i fersfTael a1 23|
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6. Emerging Areas of Entrepreneurship in Tourism Sector

(B AT® SMTETT SATNT (F3)

oo P TATT AT NT 3 TSI | v SR 3 SiTANAT AfHTOET 550
ST TG Tl A9 SIS (F3 5T IR |

1.

FT-PIE: @RS Sf{@T AgT 8 NFfed SR FTHF T fofe 3@
TG 337 B F133| SWIGTA] I, MG 3 RAFS AP HAETIHS f{eh 8 FjF
TS B1F] A |

WMTGTSPTT [T @PRfET sACama oy (Ff:, Tite, TREARS:, 331
RS2 RN ST ST ¥ TI| 92 (H@ SIS [[RFHEE T o8
@fl

A PfTon: Tao fBfF T AfH@ar 8 97 2436F FFE A X6 BfFwa
Sy S5 (WOT /T FEA | TSN, (G 3 FST AT THIE (G By
TG S |

STTEAEN 3 (TSI TS @i e 3 NI STrerE Sty (15T, AYET 3 ™7
(&l TAoa wo TAET IR TSGR SFA@ (%6 8 fHCNG 15 Faw|

RN G SR SFANE], (TERE S 8 ST TEFmT Fw AFANT T
TI®| (RICH 8 TEfefed THod TIE MEHE TSNS Tga NI S Y2
FAEA|

ST 31Ef5: 3 36 RIFFe: [{em =0 91 7317 8 TS RS AT
el ISR | A6 RIGH, FMST 8 G MIESEG SHIG T Self ASSTF (Fa|
@TNTH 3 FfoF @THB: ([ HATET FiesTo AaFAfeled NFE 53 THoHFEH
FIR TAET (R | FH I 93 [ B F] T&T |

fEfSbT Irtes SB1barT: SeiRa (. A, Fres st 8 fOfEbeE SRS
AHFIE ML 2SS *oo ST o [TH7 e Fa®|

7. Finance and Entrepreneurship (a#mae SHITST)
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SIS PR BF 3 AIEITAR Sty o 7 T 016 Sl | 1Y AT TSI AETS
SIET ST IRFIN® 27 F1| ©1R SIS Tels [ITex 47w AAT@H S35 AR, I
I AN 3 FATH TR T |

< FFYEF TSN (Sources of Capital)
1. Frfafdta TIF (Commercial Banks): IfARNE TTRF SIS AXIES Ao T
T3 | FRFSf ST ¥7@F T 3 AT (AT 77 I |
> B @1 Bl (oTia 20 fAfS ST ety swia TEGIET 3o a2 el HEre
FTRATAT 319, IS FF, (XG AT FHENG AT AeT F = T (Sf 7 Sl
(@3 2T | SIeET [AHfEe 30w a2 Ao Af{emy FE|
> SITEL FIBBTT: 3TF: FNHHIE TINF Gafeas AT6 (TN FIET 73,
FAHEIAE ([Fod, fAgys 3, {3z 476 Ton™ (NI 5o 370 27| I
STHeT T Tely 93 T AT AT AT |
> SOTIVTHE SIIIHT: S92 TR 56 [ s7f{a, 7= Jrene
SWIET OTF SHIFO bIFIH IS (g T e o S@ FA© TEA |
aft FgEE™ ANAF RF6 NI F2IF|

2. af¥® FOAMETA (Financial Corporations): JYF FEETASMT 37T Ju, (216 3
IR R TSR oas Ifde TaFIE J7 ANET-FI1H o |
> JToW ANfafE FOHAETT (State Financial Corporation)

93 TS 107 I ¥ 5T 3 TEAFEET Sy QI Al 9T S|

» SIDBI (Small Industries Development Bank of India)
SIDBI §u 8 RN STHIE 1 SN SRS, TA: T 3 SATTTH
AT O FE|

» NABARD (National Bank for Agriculture and Rural Development)
NABARD sl T34, i 8 STl sREafefed SWiema sRiE Szg

ST A FE|
» NSIC (National Small Industries Corporation)
NSIC Fu Frasfeie S, FTEHTE SITA1R 8 st F2er Furd FE|

3. STy AT TITTSTT BSH (Other Sources of Financial Assistance)
> NIFIT SRfF: T3 IS THTF N SWE T ©QiF, FF =G 3
ANRF AT 0T FF, I BINF B FAN© T2 FF|
> (ST FIPBT: (SF FFHOT T T [ [ TETAT gel
TN FAAIT | A TSP “BIHoMFSIT els a6 aFC Syl T3 H|
> A& XA 6T AT NS oAd HGTOOIF Tga SIIe (7= NP TS
3 PP T FE, [{eEe I s (@|
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> aferé3 (518t (Self Help Group): SHG STwitd §4 NP MENE If3® 27
7% ST 3 A SRS F4 AT T (|

> TP 3 AT A@S SOIeT ARNF [T I 3 IRICH FTR (I TR
BEA, I QAR RS 3 FH S 2T |

> FIOSHIG FICTHIGS FET AATRE AT T2 FYFF FTR (F G G
o2 STSIRF AHT6 YA THi|

% (& T £ &4 (District Industries Centre — DIC)
(O 1T (34 RCETT (VT IEF 930 TASI 577, T JW, (=T6 3 M SIS0 TSI 3
TRFOE & F18 3@ | A6 STEmT Sels AF6 9FF SR (Single Window System)

RE T FE|

DIC-a3 T3

1. STHTSTOE AFTHT: DIC QT SIS Sely Al & THST SAIT F35J(CF SIS
FE|

2. 759 fAUnt 13fete et [T BF FAF S TS 559 fFeh (Project
Report) (fate DIC SIS SRS $& |

3. AT AIfPTe TTTTST: TIRF 3 AT AFSHNEI S @SS FF FE SRS el
MITF A FTT 512 I |

4. NPT SYfF T [Afed TIF1H SQfF 8 S THFEF SR SWIeT IR
(STit= (|

5. Pra forame: g 8 Manfa Fias s af 31 =1 Fa0e Fer 36|

6. AT 3 fAF v TaT: T3 AfFEEe, e, 3qfF 8 IR [T SWeTma
ST ST FE |
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Module 4: Tourism Resources in West Bengal

A: West Bengal Tourism Development Corporation (WBTDC)

West Bengal Tourism Development Corporation Limited
(WBTDCL)

1. West Bengal Tourism Development Corporation Limited (WBTDCL) ¥ 935 H16%
FFFE] 9 AT AEHISST TWGd [FSIOTd IG5 (U@ @ A6/E FE| 93 W@
1974 WA 29 A3, Companies Act, 1956 97 TE] JE6 ® Fa] 2|

2. a6 AF6aa5 Hoa [FeeE s@sfe 436 g N3 IE T ST 2 APEHIG
SAGES NPT 99 T8I SoIAT 9% ST A% W AR [N d hd e
@GA, @O, (P ATH, GG, (FRES Io0md 97 FEm 19 [&Gfeq
AT PJF TEE T A3 76q BT SE AE A FE GEm

3. WBTDCL A< @G (T 192 SIRes TeT “Abama T OlF W« 19t
THOl THIAR FA© I TE0F . w36, oy 152 1567 afewme] a8 ema

TSI T F90 ANGFeTg|
4. TOATEA ACCHAIGE AW 39 (67 @M ST =6 AFEHIT 9@ Ty 93 273 a9 991

(G TTFE =M= SR JET ST Toa s\ o 2 I3, Fwgw,
R3d, @eE, widf:, e, SIS TE9E, 9, S9Esfl, Senrel,
SHA-FH], IOAW, IR, ApBfG, {6, TFEEL,  FRCED,  JWEE4,
Feafs, 92 TorEe Term|

5. AFEAIEE RIS T e FE o3 Sl S (OIF Sl 93 J23] @S ASFAH

FEe M §F s Zenm|
6. 9% ST "B AHETH AP M1 S ST SeEEe  A{eE= i $6@
A (TG 24 T (SAELE 97 [, WFSOTET T3, 9T A (AF I

@ S A, MG MFR 97 [, ILEEGE I, FARIES PO

31, @@ET 452 VEIES @S 30511
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7. WBTDC-13 9Ei@ Aeaams w9 *4bd I9304@ NTeie J4T9 4o
FSAITS ( Tourism Circuits) S5 F91 20 (TS T&F fored (6@ aw@mar Fa7

2
T o TSl AT THoT (FG SR
Himalavan Circuit
(ﬁm;?w sefpey | O, SIS, FIA. | Hill Top Tourism Property Earlier Hill

640

s

Top Tourist Lodge: Kalimpong

Wildlife Circuit

(ﬂﬂmﬁ’r T SieTq Ao, ﬂﬁé’ W"Iﬁ@@ Moorti T::Euris.lm Erc:iper.tyMEarllim' Murts
T R, A6ISfE. ourist Lodge: Murti
Heritage Circuit
(@foxy o o | 7L T @FTE. | Shantobitan Tourism Property Earlier
ETLi) ﬁ?ﬂfﬂ RIEICE] Shantiniketan Tourist Lodge: Bolpur
Riverine Circuit
@t [REETRIECIEREIERCE Sabujdweep Tourism Property.
ﬁ_ﬁ} sTiel Balagarh
Metro Circuit . .
(CTCRT TP B T, T, FEEG Udayachal Tourism Property Earlier

T4

Udayachal Tourist Lodge: Salt Lake

Town Circuit

CTEITST o Tﬁ’;ﬁ W Bhorer Alo Tourism Property:
’ ?'\ﬁ'j SIHEIGET, d1H5TH Gazoldoba
Beach Circuit .
(m ofe T S Gangasagar Tourism Property:
T Gangasagar

T4t

Source: West Bengal Tourism Development Corporation Limited, 2024

1.
Himalayan
Circuit

WBTDC
Tourism
Circuits

3.Heritage
Circuit
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Riverine Circuit, Maithon Dam

Heritage Circuit, Bishnupur Meteo ircoit Bili Take

Town Circuit. Gazoldoba
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B: Important Tourism Sites in West Bengal

1. FAFTOT FFTO] AFCHIGE TS IR TG Faved T TRFfoF 8 FIRNMF
@G| 993 (@ S»SS T 534G aff &6 erates 5t i, TE =@ ey,

SV T2 TS FRTENS 3 TARF TS1F ESIF (W31 I | MY[AF I2o S,
(ET (T 3 1Y TIAAF ATHT (T
TRES AYfAF (G QT §F, (oFfa
TG IS I TSNS, 5 sifer
3 R Ol Pfon@ HIT HEF
WF| FAPTOI T AP NS
F@®@ Victoria Memorial, I ST | NP oy e S |
“Wﬁ' fififs o foxre foens SR ENGara AR
T FOAME BTG SUGEF I Howrah e

Brldge goife g 897 faffe asfe -
TOIFT (Tg, I @S ATCE | m'
Eden Gardens fRt¥q Slanes Pferifa @6 COEIM, ST Indian Museum affrE
ablTey SEISER A36| =AML AfRes, Whte, AGF 8 FABET §N [CFSIR
TS| TSeEn 2@ 9F% P Trgfes S3%1 ROE Miffe 23, I AT fAeg|
TACFOF NFHT FE| A=IGT F3CE], beioa TINF 8 IS TRIfeF FAqoa S I=7
RA A7EE AN | AR (N Wb 4G TroF T F3Nerd Toly NG TY& 7|

2. I SO [F0IF 6N MAET® I 972 RSEH] (FF© 77 Pferrze| aft soi-
FHTQ-(TIAT T3 ¥ AAFO 972 IHAT 0, 47T 3 BT [y fAgs| 94 @RR-
BILF TOTF Afefve gaPher AT :
G, IT 92 FAIPR A (A187 TaTel
FE| YHAI9 I (FFT CRIES
aRTE ReE f[TEfRamel awre
TIree $RIF, foar =fel, I ST a3k
fafe soNfed Seea T aame (727
IF AR AL CRIE fAeE 8
IACHIF Fons @ wafFe, [
Sitafte T9 g QRPN FE| SRS T TN AFHT T (@S0
THIH | TAEFA AT (Sod M@ (NP FE I FE INAA 3 AAENS ST
AETFT FA© NEF| ST 3776 BT (3@ 1A (w7 YT F@R@ | ARTST FAF S
ARTEE T G 8 (FEma SIIaTar W= 1F 177 8T IF| A(©FF (I
GFIE =G T T T TIEF S, FIET A T ARSI o 8 A0S
A |

TV
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3. SITSITSI: SIS APGHNIGE wishel SN S5 5107 AAF5e, (TN S57 Tat IGNTISIED
S farfere R | Af6 27 & 1REFIR et Af4a ST | 9o T2 HF7 RFIH ST

AT 3T SIS (el S foe
2%, (FNE THIEF SiFar a4

T FA© AGA| 92 TAE Ao

BT 3 TNOFF I N FAT 27|
WTFE THF TAFT FF FOA
o O, AT HHFSIE Ao
SFef | THekd MY AHET,
AT 8 @ JE T 9 - LS el
ﬁﬂwﬁﬁwwwwmm| Hﬁh@?ﬂ?ﬂﬂﬂﬁﬁaﬁ
TFfoF NTANS® THrT RoTEs AfH el

4. fomT: fomy APeNIGIE AATeN FAET TYUHFe 3 THoa@4| SNl I, QAP
NS @ AR IIFT W@ 76
A FHINE TN FE (O
8T fugy 8 fo8 frEm—ag 4R ooy
o1Fe Rge, @A FACIEH I
RGE SN, INE FI a2 fAfeq
FEAMEE TN A@®| ANd
SRS, TEel (TCE T, |
G SERIEEE W a9
WWW%WW@I’H
afewel| BioF! 5%, F1Fer 8 fAfed W{%WWWWW

5. NFENTATI: AFLACIR 1T (ST A6 FATRT G (@, TN FONIS! 304 3 B
e SeNEnNER oa (e | MR1S,
SANE 972 V99 TPhed NI
aft 9% " 8 WHiF ARET B
FER| TREF @FERT (@ TJ
SPfod AR THT FENANF Fay af6
o FH| AN TXCFAT (JM,
RfE:, WA AT Y T
FA© MEA| ToIET AT
AR AN, BT 97 AT I/
Sl STAEE S | TP 3 MR T[T T[T FFOAJH 95 el SIS |
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6. “TfgfeFe: ﬂﬁﬁmrasm7ﬁmﬁmr*ﬁ%a%%m¥ém$ﬁzﬁﬁ&§ﬁm@W§
frafameas sre aft P , |
8 rFfod TET @l 9N
FTEARF e 8, (FTH TS
ey ST iere (4 932 T T
8 ey Turfe 2F| af6 e 3
Trghod AoEd  Saves (Tl
AT (A AR A Tda,
e e 93 NReE6E
e @ F@ml F9EeTE
49 770 GfasTa 8 foftr TaHe MR @ TINT 8 (T G /T I
AR STFhoP AT Y8 2| AT TJOI, SIHGTH F1o1 8 AMoF a8 e arw¥e|

7. WA TAPEF q0 GF 936 a7 477 79, I International Society for
Krishna Consciousness (3¥&)-a9
@Y s WER o AfEbe|
farner g, srgenghe ey a3k
AT ©F 8 T CIEF ANFFA
FEI AN Afefva  Sfes
Fow, I 8 HHT  SEPE
Tqfde W FY@r 8 fifew
T3HEF Y AWAfeF FHIea
BRI (I C B EE K1
A AF{ET T [{ew
oo AfHTe FE|

8. fpTa RPTa “Powaem aiger e 136 AfexfF 127, J1 M6 TB@F TG
feeT| 9% 129 fAeFeIR e vE
ooy (GANPIBT ((MOENeR) e
IMSTE S| AT, wmmma‘$ ;
AT 8 (SNFIRAT AET (WA
ST ST - TCTHOF T ey 4
60 (OFT T@R| QNS IR Jﬂ~
e 8 RHFF T\ T [ ‘
g T NFT Fies T
Tghes Pre@a o dferm, B

8 TSN R ey a6 a6 SR TTrT=T|

54| Page



9.

10.

11.

AP AFMET 9FTIHT TR FqEEE O et 972 aft 2ferera s
ST T FE| NG IfFO
8 FFeIT S AT | FTay JA5fdm
8 faspe  REAGT  CREF
PfeTaR fawdfal eitadt Jh
Sl w@fe 9% TEE AFTY
FIfET 3 M@ (F4 f&*eT| q13
TS ST TP 8 Seria
J@d oM 9 REF NG
TOIASIE Sve| PeWF Fr@T 8 Trgfor Powa FRE aft ResFma F1= [ew
AFFAT
[T el 3o 8 MFfed CIMET THaI@ Soya 9F6 (1| J161F (MG F51ET
FOTECE FHYAT ARAT o
A IE| AT W SFeF
SO o 73 JNfom
o =fAftel eww fenEs
A6 TSEAET PfoiiF =7
el oo e o sEE
A I, [RCH FE TRTT 3
EREIEEECERICIFICREICEI N
TSR TOES TN2 JTT AF6 AFFNT ST |
wifdfer: 8 Fferest: =mars: Widifer *Feaaeim =IfS T (Queen of Hills )’ G
AfEftel ANHFE TS 61 T,
Tod AFTASTT AT FIPISTHEF
NEAPHFE T TACFOF I FE|
e FRATETI (A8 1 5F (&
3OECE (e [y Hfexy az: afe
IR IAeAves AFFer| GIRsa 2o
(@ SAET T o8 Sefa|
e a6 M@ MR 7=F, T
Qm 79, APG T 93 NFfed
N &y Ao | 93 (&3,
RIS RGT 93 FNT WS TS F1 IF| J6 (@ (F IR A@RA (@ GO
GRRRLRICRICERDIRCE B
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12

13.

Seasfs 8 snferagErE

(TATe): TN ReE@E et
Jqtre fAge INed, I AFres
O 8 FOAAT Sy [ FATS|

SEITGT 8 SEENET ST SWIE
ST3TE, TS, IR 3 R (73] I

wmmmf“—maﬁvﬁaﬁh
TR AT T T AR AR

aﬁ@f“@ﬂ%w,mwm - ik
e O AfEfbel (@FmEEE L ' ”
&Y RSEAY 41w Qe az |

aft REF T AFHA| 9% TREF
SESLLUNLIECEEDIRECEIIU LRIl
TEGE (TP THIFeE a3
efres S K@ (Ful &6
o P, Tgfe 3 HeanT 93 E Ty 8 TINER M Hfonfto @™ afe

3oz 8 Do TEIIFIRTF S5 9F6 AFFAT FATTA |

Practice Questions (10Marks)

Discuss the role of the West Bengal Tourism Development Corporation (WBTDC) in the
development and promotion of tourism in West Bengal (WBTDC)-A5 ST SATATGaT F

FRENIET TG STIF 3 THE)

Describe the major tourist destinations of West Bengal—Kolkata, Sundarbans,
Gangasagar, Digha, Mukutmaneipur, Santiniketan, Mayapur, Bishnupur, Murshidabad,
Malda, Darjeeling & Kalimpong (Hills), Dooars (Jalpaiguri & Alipurduar), and Cooch

Behar (P50 S sGo (FusTaR Jefel] F4).
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